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Corporate Report 2018

From our corporate report, you’ll get a clear picture of our performance and the impact we made in the period 1 July 2017 to 30 June 2018.
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2018 Corporate Report
In a year when the financial sector has experienced unprecedented scrutiny and is the subject of widespread public discussion, we stayed true to our purpose and put customer interests at the centre of our business.
From our corporate report, you’ll get a clear picture of our performance and the impact we made in the period 1 July 2017 to 30 June 2018, including measures of:
	our financial and cultural performance
	our creation of prosperity for our customers
	our support for people and their communities
	our contribution to making our planet healthy.

You can read more about our financial position and performance in the 2018 financial report.

Key projects
Some of our key projects include:

The Bank Australia Needs marketing campaign
We want people to know about Bank Australia and the values that we embody. Why? Because we want people to know there is an alternative approach to banking.
Our ‘bank Australia needs' campaign, launched in September 2017, highlights our unique approach to banking. Campaign messages include:
	The bank that puts people before profit is the bank Australia needs.
	The bank that is 100% owned by its customers is the bank Australia needs.
	The bank that protects endangered species is the bank Australia needs.

The campaign features Bank Australia customers, many of whom are doing amazing things for people and the planet such as:
	empowering newly arrived migrants and people seeking asylum
	finding solutions to poverty in Australia, Africa and Asia
	clearing rubbish from waterways
	reducing carbon emissions by building solar farms
	diverting coffee grounds from landfill to community gardens.

View the campaign results in our corporate report.

Helping customers buy their own first home, with the Victorian Government
Our customers have told us that housing affordability matters to them. That’s why we’re working with the Victorian Government to help Victorians buy their first home.
The Victorian Government’s $50 million HomesVic scheme helps first home buyers by sharing the upfront costs of home purchase and taking up to 25% proportional interest in the property. The home buyer contributes a minimum 5% deposit and Bank Australia finances the remainder of the purchase cost.
Following strong interest in the scheme since its launch in February 2018, we have processed 413 applications, and started advancing loans for many people who would have found home ownership out of reach.
This program, without a doubt, has been life-changing. I have the house I had hoped for when everyone, from family, friends, mortgage brokers and real estate agents, had advised me to aim for far less or leave town. I can now provide the family home every child deserves, with a possibility now of having pets! - HomesVic recipient and Bank Australia customer
The HomesVic home ownership pilot program is now closed to new applicants.

How we're switching to renewable energy

Bank Australia is part of the Melbourne Renewable Energy Project, a group of organisations led by the City of Melbourne that joined together to support the development of a wind farm that will be built near Ararat in regional Victoria.
Bank Australia Managing Director, Damien Walsh, says the project will be a key part of the bank’s environmental strategy:
The majority of our current greenhouse gas emissions are from electricity. The Melbourne Renewable Energy Project will help us make big emissions reductions and meet our commitment to purchasing 100% renewable electricity by 2020.
The project will also help us meet the expectations of our customers, who have told us renewable energy is a priority for them.
The project has united 14 leading universities, cultural institutions, corporations and councils to source energy from the new 80MW wind farm.
Bank Australia will transition all sites to renewable electricity once the wind farm is up and running in 2019.

Want to know more about the impact of your money?
Download a copy of the report below:
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Related articles

Corporate reports
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Here you will find our Corporate Reports for previous years.


Corporate Report 2015
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Bank Australia 2015 Corporate Report


Impact Report 2020
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Our Impact Report shares our performance and impact for 2020.















Get in touch if you need us
Monday to Friday 8:00am-8:00pm
Saturday 9:00am-2:00pm AEST/AEDT
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Bank Australia
	About us
	Why us
	News and blog
	Careers
	Responsible banking policy

What you get
	Banking
	Home loans
	Business
	Insurance
	Ways to bank

Good to know
	Help
	Contact info
	Rates and fees
	Calculators
	Scams to look out for

Follow
	[image: Instagram logo]Instagram
	[image: ]X (Twitter)
	[image: Facebook logo]Facebook
	[image: Youtube logo]YouTube
	[image: Linkedin logo]LinkedIn


[image: ][image: ]At Bank Australia we respectfully acknowledge the Traditional Custodians of all the lands on which we work and pay our respects to the Elders past and present. Our head office is located on the land of the Wurundjeri people of the Kulin Nation. We recognise their continued connection to the land, waters and culture and we acknowledge their sovereignty has never been ceded. We acknowledge the constant resistance and resilience of First Nations people in their fight for self-determination.

We support the Uluru Statement from the Heart to achieve justice, recognition and respect for First Nations people and a referendum to enshrine a First Nations Voice in the Constitution. We see reconciliation as a fundamental responsibility for Bank Australia and we are committed to advancing reconciliation with Australia’s First Peoples.
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We use cookies to track website use and to make the experience more relevant for you. You can change or block cookies anytime in your browser settings.
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Cookie settings


By clicking “Accept All Cookies”, you agree to the storing of cookies on your device to enhance site navigation, analyse site usage and assist in our marketing efforts. More info


Strictly Necessary
Always Active

Cookies required to enable basic website functionality.

Marketing
Essential

Cookies used to deliver advertising that is more relevant to you and your interests.

Personalization
Essential

Cookies allowing the website to remember choices you make (such as your user name, language, or the region you are in).

Analytics
Essential

Cookies helping understand how this website performs, how visitors interact with the site, and whether there may be technical issues.

Accept all cookiesDecline





















